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bringing clarity to emerging technology markets

Marketing and Media Solutions
Expert Analyst Engagements
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Expand your ABI Research Service framework to include analyst participation in your internal business planning
and external marketing.

With ABI Research as your strategic partner, you have access to our analysts, who can:
 Assist your sales force
» Educate your clients and prospects

 Strategize with your board members

Webinar/Webcast - ABI Research can be present remotely for your Webinar or Webcast. Our credibility will help you attract participants,
gereate leads, and grow your business.

* You market and set up the event to best suit your needs
* You answer questions about your company

* We give the industry overview and unbiased insight

Strategic Advisory Sessions - ABI Research attends your company meetings. Focused, undivided attention from our industry experts
will help you:

» Evaluate your strategy
» Present your position to clients and prospects

» Widen your market knowledge

Disclaimer:

Client event is sponsored by client. Editorial supplied by client is independent of ABI Research analysis. All ABI Research is © 1990-2007 by ABI Research
and/or its affiliates. All rights reserved. All ABI Research materials are used with ABl Research’s permission and in no way does use or publication of ABI
Research materials indicate ABl Research’s endorsement of client organization, products, and/or strategies. Reproduction of the Webinar content in any form
without written consent of ABI Research is forbidden. For sales and usage information, go to www.abiresearch.com. The information contained herein has been
obtained from sources believed to be reliable. ABI Research disclaims all warranties as to the accuracy, completeness, or adequacy of such information. ABI
Research shall have no liability for errors, omissions, or inadequacies in the information contained herein or for interpretations thereof. The audience assumes
sole responsibility for the selection of these materials to achieve its intended results. The opinions express herein are subject to change without notice.

ABI Research will not comment in the prepared event or in any Q&A session directly or indirectly about the client organization, products, and/or strategies. If

asked, ABI Research will defer any client specific question to the client representative on the call. ABI Research in its sole judgment may defer to client questions
it deems leading in Q&A session.




ABIresea rCh® ABIRESEARCH.COM

bringing clarity to emerging technology markets

Marketing and Media Solutions
Reprints

Frequently, our clients ask if they can repurpose our research material as part of a corporate marketing strat-

egy, leveraging the ABI Research brand. With a media license, ABI Research products are available to assist
our clients in articulating their positions within the industry. ABI Insights, Matrices, and Executive Summaries

can be used:

* As Co-branded sales collateral
* On websites

* At tradeshows

* For lead generation

« ABI Executive Summary — Excerpt from » Vendor Matrix — Semiannual rankings » ABI Insights — Commentary on current
actual comprehensive research reports of key players, including descriptions events from top analysts.
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Disclaimer:

Permission granted to reference, reprint or reissue ABI Research products is expressly not an endorsement of any kind for any company, product, or strategy.
ABI Research is an independent producer of market analysis and insight and this ABI Research product is the result of objective research by ABI Research
staff at the time of data collection. ABI Research was not compensated in any way to produce this information and the opinions of ABI Research or its analysts
on any subject are continually revised based on the most current data available. The information contained herein has been obtained from sources believed
to be reliable. ABI Research shall have no liability for errors, omissions, or inadequacies in the information contained herein or for interpretations thereof. ABI
Research disclaims all warranties, express or implied, with respect to this research, including any warranties of merchantability or fitness for a particular purpose.
Most licensing available for 90 days. Contact your sales representative for details. For all reprints, express written approval must be granted by ABI Research.
Images will be provided by ABI Research in PDF and jpeg for printing with license date clearly visible.

Contact Sales at http://www.abiresearch.com/contactform.jsp.

New York London Singapore

501 Seventh Avenue 12 John Street 23 Lorong Telok, Unit 03-01
Suite 205A London Singapore 049035

New York, NY 10018 USA WC1N 2EB Tel: +65.6327.8390

Tel: +1.516.624.2500 United Kingdom Fax: +65.6438.6591

Fax: +1.516.624.2501 Tel +44.20.7096.1597

Fax +44.20.7168.2961



